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ABSTRACT

This research aimed to 1) study the decision making behaviors on the use of food delivery
service, 2) analyze decision factors on using food delivery service and 3) group consumer behaviors
based on marketing mix services to use food delivery services in the second wave of COVID-19
pandemic. The sample was a group of 400 people who used food delivery service in Muang district,
Nakhon Ratchasima. Questionnaire was used to collect data during November 2020 to February
2021. The descriptive statistics, cluster analysis, and cross tabulation were used to analyze the
collected data. The result found that most respondents were females, university graduates and
students, age between 20-30 years, income range of 10,001 - 20,000 baht. They used food delivery
about 2-3 times per week, during 11.01 - 15.00 hr. They spent around 101 - 300 baht per order. The
main reason of using food delivery was to avoid re staurant queuing and their friends influenced
their decision. The result of decision factors analysis showed 5 factors:1) service providers 2) price
3) place 4) service process, and 5) product / service. The consumers could be grouped into two.

One group was quality service focused and the other was marketing activity focused.

KEYWORDS: Cluster Analysis, Food Delivery, COVID-19
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