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ABSTRACT

The two objectives of this study were 1) to determine the awareness level of Thai
business executives towards the United Nation’s Sustainable Development Goals (SD) and
Business Creating Shared Value (CSV) Report, and 2) the attitudes of executives towards

Sustainable Business Development (SD) and Motivation to share Corporate Social
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Responsibility Report (CSR), or Sustainable Business Development Report (SD). This study was
conducted in 2019, with in-depth interviews of a sample of 72 company executives from
724 listed companies on the Stock Exchange of Thailand (SET). The results showed that: 1)
twenty percent of executives were aware of the United Nations’ sustainable development
goals and the CSV Project, and 2) all Thai company executives interviewed had CSR policies,
in order to balance positive and negative social impacts. Ninety eight percent of the sample
had CSR and SD reports. The outstanding feature of Thai companies was an integration of
the sufficiency economy philosophy and Buddhism principles. However, fifty percent of the
executives viewed sustainable development as the way to build companies’ images rather
than their business’ CSVs, and to follow the rules of The Stock Exchange of Thailand.

However, CEOs of small companies mainly focused on their business financial performance.

KEYWORDS: The attitude of Thai companies executives, Sustainable business operations,

Sustainable development
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